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Goals

e Introduction to some of the
most common social media tools
available

* A better understanding of how these
tools work.

* |dentify which tools are right for you!



What we will cover...



What is Social Media?

Social media has been touted as
presenting a fresh direction for
marketing by allowing companies to
engage with consumers, as
opposed to just talking at them.

Listen
Create
Build
Measure

Know ~ Like ~ Trust



Who is using them?
Are you using them?

Video- YouTube- Social Media Revolution




But, what can they really do?

* Brand Building
e Relationships
e SEO (Search Engine Optimization)
 Marketing
LA
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Why is it important?

@

It’s not about
YOU...(anymore)

It’s about your customer!




Who’s using Social Media?

* Friends & Family R
. Students & Teachers Ra¢e
 Entrepreneurs & a‘
Solopreneurs es\égk d
Exe Cg(ys of
1\‘\@] Corporatlons

e President Obama




What tools are right for your
company?

o Strategy
 Knowledge of platforms
* Devotion of Time



Do you have permission?

« Company Policy
« Responsibility of Brand
« Releasing of Corporate Information




Ready, Set, SEARCH

What is your presence on the web?
How easily can you be found?
Google.com
Yahoo.com
Ask.com _
Bing.com
What information is available? -
What are people saying?
Do you have a Google Account?



You need a GGoogle Account!

 Google Alerts
 Google Places
 Google Analytics




www.Google.com/accounts

>



www.Google.com/alerts

» monitoring & developing news story
How many Only the best results M e keeping current on a competitor or industry
getting the latest on 2 celebrity or event
o keeping tabs on your favorite spors teams

Your email

CREATE ALERT Manage yvour alerts

Manage your alerts - Google Alerts Help - Terms of Use - Privacy Policy - Google Home - © 2011 Google



Google Alerts

[ "Friends Food Review" Only the best\esults

[ "picture trish”

[ "Tricia White"

[ "Trish YWhite"

Only the best rdsults

Cnly the best fesults

Cnly the begt results

Ag-it-happens

Ag-it-happens

Ag-it-happens

As-it-happens

FriendsFoodFamily@gmail.com

FriendsFoodFamily@gmail.com

FriendsFoodFamily@gmail.com

FriendsFoodFamily@gmail.com

Edit

Edit

Edit

Edit

Google Alerts

erms of Use - Privacy FPolicy - Google Home - © 2011 Google

Switch to text emails

Export alerts



oogle Business Tools

Search | Sign in

- O

Google Search I'm Feeling Lucky

iZannda  Chanan baeloavead ivanon

Business Solutions
v, google.com/preferencesthl=en

vertising Programs

Privacy  +soogle bout Google




Google Business Too

AdWords Express AdSense
AdvWords DoubleClick for Publishers
Search Ads Google Affiliate Metwork
Display Ads

Enhance your website
Wideo & YouTube Ads :
Mabile Ads + Buston

Google Analytics

T Ll

bsite Optimi
Google Places gUene ptmizer

Google Offers
Product Search
Comrmerce Search
Google Checkout

Submit ¥our Content

Google Apps

Google Certification Program
Google Engage

Learn & innovate

Hello Google
Think with Google
Learn with Google

Ad Innovations

S



Are you on Google Places?

e iei) ewssessesrers s wwssesssws

maps. google. com

Past week
Fast month
Past year
Custom range...

United Regional Chamier ore ETCE 42 Union Street
whw. Unitedregionalchamber. com Attleboro

More search tools Place page {508) 222-0801
Walpole Chamber of Commerce F' 5West St#A
walpolechamber.com Walpole
Flace page (B0S) BE5-0031
Taunton Area Chamber-Commerce G 12 Taunton Grn #201
maps.google.com Taunton
Flace page (B08) 524-4065

Maore results near Easton, b s



Enter Business

w Basic Information

Please note that changing your address or business name will require additional

verification via mail ar phone.

* Required Fields

Country *

Description:

Category:

Categorny:
Categary: *
Category: *
Category:

United States

e hlog ahout food, recipes, cooking, bhaking,
restaurant reviews, food products and food
setvices. Stories aboutthe food we create and the

Faod Service

Food Blogger
Recipes
Cooking and Baking

Dessert Recipes

-

Info

Friends Food Family

Morth Easton MA 02356

United States

(508) 297-1406

http: Awenree ftiendsfoodfarmily. com

Email address:
Description:

Areas served:

Payment types:
Hours:

friendsfoodfamily@gmail. com

Wye blog about food, recipes, cooking,
haking, restaurant reviews, food products and
food sewices. Stories about the food we
create and the people we share it with.
Marth Easton, MA 02356, and locations
within 50 miles;

Irvoice

honday: 5:00 prn - 9:00 pm

Tuesday: 5:00 pm - 9:00 pm
Wedrnesday: 5:00 pr - 9:00 pm
Thursday: 5:00 pm - 9:00 pm

Cuidri COM e (100 e



Great Info, too!

Dashboard
u Looations Friday, December 23, 2011 - Friday, January 20, 2012 Share an update on your place page Vigw
Friends Food Family Jan 3 - Best Cookies fram the Holiday Season!
last 7 days | last 30 days hittp:/tinyud. comdrostedgingers - Delete

Reach more users with Google AdWords Express. Call 8775469956 or Set up AdWords Express ad »

Easily create automatically-managed Adwards ads ta promote your business with Google. FLeam mare

100 % complete

335 Bay Road
Morth Easton, MA 02356
" Dec 23, 2011 Dec 30, 2011 Jan B, 2012 Jan 13, 2012 {508) 297-1406
http:fwenew. friendsfoodfamily. com

Totals
Description: \We blog about food, recipes, cooking,
251 impressions baking, restaurant reviews, food products and food

Hew mary times users saw your business listing as a local search result # senices. Staries about the food we create and the

people we share it with.
1 actions Payment: Irvaice

Haowe mary times users showed interest inyour business listing Facebook Fanpage:

1 Clicks for more info on Maps hittp:/ v facebook. com/fD2461

0 Clicks for driving directions Twitter: http: /A twitter.com/Ariendsfoodfam

Google+: hitp:/gplus.toffriendsfoodfamily
Pinterest: http: Ao pinterest. comAriendsfoodfam
Email: friendsfoodfamily@amail. com
Business Hours:

Monday: 5:00 pm - 9:00 pm

0 Clicks to your website

Top search queries #

1. friends a1 Tuesday: 5:00 pm - 9:00 pm
2. restaurants 18 Wednesday: 5:00 prm - 9:00 pm
3. whisk 18 Thursday: 5:00 pm - 9:00 pm

aa Friday: 5:00 pm - 2:00 pm



Google Analytics

.
Demographics £
Behavior v
)
Technalogy v [ \.
Social v -
0 .. . — e, ad

) —— e S L ~., g™ \ -

Mobile v O i L b [ O, L) e @ o @ e
by L o L] .\‘. / ST / L
Wisitors Flow
Intertace 02.0L70 7o NEW VISITS

Help center



Google Analytics - Dashboar

* AULNENLE

Overdiew

FParmanranhice

Technology
Social
Mahile

Wisitars Flow

+ ADVERTISING

~ TRAFFIC SOURCES

Overdiew
Sources
Search Engine Optimization
~ CONTENT
Overdiew
Site Content
Fanes
Caontent Drilldown
Landing Pages
Exit Pages

Site Speed

Site Search

Navigation Summary  In-Page

\

®,
‘s, ."-".\ . ., .-—./ .
0 '~ e
PRSP —— / (L) / » L ge—m
.—,.-.-..-" . \.—-.,_ o \.
Dec25 Jan 1 Jan g Jan 15
Wigwing: Page Page Tile  Cther
s
Secondary dimension: | Select... - | Sort Typer | Default - Q, | advanced View: | B » 1-100f388 <
Page Pageviews W Unigue Pageviews  Avg. Time oh Page Bounce Rate % Exit
1. i @ 277 225 00:02:06 48.49% 54.87%
2 ifriends-food-family201 1/05fchocolate-cookie-trifle.html & 277 260 00:03:00 91.91% 91.70%
3 Ifriends-food-familyarchives. himl @ 269 185 00:00:38 90.12% 31.97%
4. ifriends-food-family’ @ 211 167 000147 85.39% 52.61%
. ifriends-food-family201 009 s outhern-livings-white-hean- & 199 178 00:02:07 87.13% 84.92%
chiliwith-chicken html
[ ifriends-foad-family201 04 Difor-apples-8-granny- smith- @ 168 147 00:02:59 T517% T74.40%
apples-ahout-34-Ibs-peeled-cored-and-sliced-thin-8-
golden-delicious-apples-about-3-1b.hitrml
7 ifriends-food-family 200951 2fquick-and-easy-chocalate- el 151 117 00:01:03 T1.43% T219%
pudding-cake html
8. ifriends-foad-family'201 1/02thomas-kellers-chicken-pot @ 123 110 00:04:24 86.27% 82.93%
pie.html
q. ifriends-fond-farnily201 008/4-1 2-cup-shrimp-stock-chicken- & 116 101 000214 81.82% a017%

stock-orwater--2-tablespoons-olive-oil-—2-tablespoons-



Marketing.Grader.com

OUT OF 100

Share Your Report «

IVERWIL W Y Y Al IF I I I W I Y e W

Top of the Funnel (Tofu)

Fill the top of your gales and marketing funnel by creating, aptimizing, and promoting unique and interesting
content.

Top 3 Things To Do »

Middle of the Funnel fofu}

Convert traffic into leads and leads into customers by focusing on the middle of your funnel and using landing
pages, conversion forms, email marketing and social media.

3 Things To Do »

Analytics

Know what marketing activities are working {or aren't working) for you by measuring your successes and failures.

1 Thing To Do »

;

wenniy friendsfoodfamily. com

63%
CORRECT

Learn tore

42%
CORRECT

Learn More

50%
CORRECT

Learn More



Blogs are really important

http://www.friendsfoodfamily.com/friends-food-family/
Lastpost: Fridan 13 2042 00:35: 26 GUWT-0500 (Eastern Standard Time)

Did we guess the wrong blog?

+«" Recent Blog Articles

Blog posts that were shared on just Twitter had 113% mere inbound links than those not shared on social media at all.

Article Tweets Facehook Shares
The 12 Cookies of Christmas - Day 12 - Oatmeal Walnut Biscotti 3 1«
Saveur's Escarole Soup 5 o 1 &
The 12 Cookies of Christmas - Day 11 - Florentines 5 o 4 o
The 12 Cookies of Christmas - Day 10 - Dipped Gingershaps 2 o 2
The 12 Cookies of Christmas - Day 9 - Orange Chocolate Cookies 3 Y 7 v 4
" Are your blog post titles unique & fewer than 75 characters? Yes B2B companies that blog generate 67% more leads per

manth than those that do not.
vou've totally nailed the science of blog post titles! Keep them unigue and short (under 75

characters) to really grab your readers' attention and maximize the SEO henefits.



Inbound Links

" Your mozRank is 4.3.

mozRank is on a scale of 1 te 10 and is SEOmoz's 10-point measure of link authority and
popularity. It's similar to the old Google Page Rank and is logarithmic, so bear that in mind, too.
[That means it's ten times as hard to move from a 3to a4 as itis to move froma 2to a 3.

Ewvery link to your site is another vate in the giant popularity contest that is the internet. The more
sites that link to you, the better you will rank. Keep on creating and sharing all that great content,

34 other sites have linked to your site.

and you'll keep moving closer to the top of the charts.

It's not enough to just get links from other sites — those sites need to be trustworthy and authoritative, too.

you're doing great so far — keep it up!

Diomain

typepad.com
networkedhlogs.com
ontoplist.com
hloggers.com
americantowns.com
injennieskitchen.cam

seexie.com

Here are 10 authoritative pages that are linking to you.

Linking Page

Tricia White's Profile | TypePad

hitpefiwsiay netwarkedblogs. comfblogifriends_food. .,
Friends Food Family - OnToplistcom

Tricia White {friendsfoodfamily) on Bloggers

Maorth Easton, Massachusetts MA- Real Estate, R...
christmas past, present and... - In Jennie's Ki...

hitp i seexie cambwsearch.php?lg=&ptl=1&ptd..

89% of US internet users search online before they
make a purchasze, evenwhen the purchase is made ata
local business.

Companies that blog have 97% more inbound links than
thosze that don't. Creating great content is the keyto
getting inbound links —there's just no substitute.

Maturally, these are harder to come by, But



Social Networks

Social Jump To: Blogging | SEO | Mobile | Secial

57"% of small businesses say social media is beneficial to their business, which is no wonder since being active on Twitter and Facebook has been shown
to increase the number of inbaund links, traffic and leads. As a result, 54% of companies increased their investrment in social media & blogs in 2011,

Are you on Twitter? Yes Campanies with aver 1,000 Twitter fallowers get 6X
maore traffic.
Wye found the account @FriendsFoodFam that looks like it belongs to you. You're rocking out an

Twitter, which is great! Now make sure that you're sharing awesome content there, too. Want more
folks to wisit your blog? Blog posts shared on Twitter get 117% more page views than those not
shared. That's a big number.

Did we guess the wrong account?

Followers Following Updates
887 822 1,420
Your homepage has been tweeted & times. T9% of US Twitter users are more likely to recommend

the brands that they follow.
According to Twitter, wour homepage has been tweeted 6 times recently (usually in the last few

days). To increase this, make sure you are including social sharing buttons right on your
homepage and creating compelling content.



Going Mobile!

x

Jump To: Blogging | SEO | Mobile | Social

Mobile

Having a wehsite that displays well on mobiles devices is hecoming rmore and mare important as 35% of American adults have a smartphone and 87% of
smartphone owners access the internet on their mobile devices. When mobile optimizing your site, you want to take into account smaller screen sizes and
slower bandwidths. This means using smaller images and font sizes, thinking about how much content is displayed on a single page.

: : : By the end of 2011, 50% of Americans will own a
Do you have a mobile version of your website? No smartphone. Yep.

ITIE IETIUNE g E =0 UL i LESETS L Guu d QUILE DS LU LHTE LESELUE U LT WENILE TUr
easy access. Don't let a hard-to-see screenshot (which is the default option) rob you of an
excellent branding opportunity!



Google +



www.GetListed.Org

BE= version Lagin
—

-
getllsted Home Next Steps Learning Center Local University = Our Blog Professional Help
O('g Step #1—Check More Places to List Local Search Endgine Oy Educational Series Local Search Local SEC Companies
Your Business “our Business Cptimization Resources for Business Cwners Mewrs + Updates We Recommencd

See how your business is listed at Google,
Yahoo, and other top local search engines.

Enter Your Business Name:

Enter Your Zip Code:

Check My Listings

Advanced Check

Home Mext Steps  Learning Certer  Local University  Our Blog — Local SEO Professionals About Getlisted org

©2009-201 2 Getlisted org, Inc. &l Rights Reserved. Terms of Use | Privacy Policy



oogle, Yelp, Bing, Yahoo, Best of the Web,
Hot Frog

BE= version Lagin

Home Next Steps Learning Center = Local University Our Blog Professional Help
Step #1—Check More Places to List Local Search Engine Our Educational Series Local Search Local SEC Companies
Your Buziness Your Business COptimization Resources for Business Cwners Mewes + Updates Wiz Recommenc

| Ty e, COl. bring you more traffic.




What is social networking?
Why would I use it?

Communities of people (with similar interests)
that correspond using e-mails, videos and
Instant messaging.

« Share information

» Gather customer feedback

* A necessary piece to the social media puzzle
 Increase search engine optimization



Social Networking

e Facebook- 800M+ Active Users

— Friends, Family, Business
Associates

—B2C
— Personal Profile

— Brand your business through
Fan Page or Group

— Optimize your website



Facebook Home Page



Facebook Profile Page

htt: ffwewewe malbone, com



Facebook Profile Page

beares i - o
adminstratior 2 Chat (10}



Fan Pages- Registering your Business



Fan Pages- Look at your Statistics



Fan Pages- Look at your Statistics

] mues
Welcome Countries? Cities? Languages?
EDIT 500 United States of America 26 EBrockkon 509 English {US)
7 Canada 25 Foxboro 12 English (UK}
About # Edit
. . 3 Egypt 23 sharon 1 Portuguese (Porkugal)
Hawe you joined our e-mail lisk?
Click on Join My List Tahbl 2 Malaysia 16 Attleboro 1 Spanish
2 United Kingdom 14 Boskon 1 French (France)
535 2 Australia

like: this



Group Pages- Discussion Board



ckas,', Mmarlon...

. this Twitter
thing has qone
far enough.

™' © BradFitzpatrick com

Fit



Social Networking

e Twitter - 350+M +

— Register as individual or
pusiness

— Real time

— Tweets are 140
characters

— Follow anyone
— Works well with blogs




Twitter Basic Accoun

your location or your real name.

Weh http: e friendsfoodfamily. com Your Twitter profile picture helps
Have a homepage or @ blog? Putthe address here. instartly identify you to those
Yo can also add Twitter to vour site here) following you—and tells those who

arent rmore about you. Learn mare

Bio Passionate Food Blogger, MEBDC Business Advisor, Marketing and Social
hledia Consultant, Mather of 4, owner of large cute dog ;)

Aboutyourselfin fewer than 160 chars.

Facebook [E3 Post your Twests to Facehook

22012 Twitter About Us  Contact Blog Status  Resources APl Business Help Jobs Terms  Privacy



T'weet, T'weet, T'weet!

Homo ©#Hash Tag
Tweet

< >
D

Shortened
URLs




Social Networking

e LinkedIn - TOOM+
— Your Office
—B2B and B2C
— Resume on Line

— Brand yourself and your
business



LinkedIn Home

.
Linked ﬁa Accourt Type: Basic ¥ TriciaWhite  Add Connections

Home Profile  Contacts Groups Jobs  Inbox [E@] Companies News More People ~ aAdvanced

Distributors Wanted - Use DISCE personality profiles to grow your consulting business. Learn hiow!

:\ / One or mare of your email addresses needs confirmation. Review your email addresses.

. People You May Know



LinkedIN Profile

.
L|nk9dﬁa Accourt Type: Basic ¥ Tricia White  Add Connections

Recommendations 16 people have recommended Tricia Tricia White Define Entrapreneur..

Connections 500+ connections
http:ffyoutu. bedPIO7 _hClombd voutube com

Websites  MSBDC-Business Advise

Friends Food Family-Food Blog Like = Commert * Share * 2 days ago

Friends Food Family-Fan Page Tricia White is now connected to Patricia Provencher,
Twitter  FriendsFoodFam Independent Pharmaceuticals Professional, Claudia Denelle,
FPublic Profile  http: s linkedin, cormfindriciawhite2d Uwmer, That's Tasty! and 1 other person.
2 days ago
|_5* Share X FoF = Print Tricia White is now connected to mary SanAngelo | senior
assgistant state's attorne at state of conn, division of criminal
justice
3 days ago

Ciwer the nast 2N+ vears Triria has heen workinn with small hnsinesses in many diffrrent BT O U (U A TY NN ST S YN



Branding and Optimizing

.
Linked ﬁ@ Accournt Type: Basic ¥ TriciaWhite  Add Connections

Home Profile  Contacts  Groups  Jobs  Inbox D) Companies  MNews  More People ~ aAdvanced

v Iricia Wihite Lefine Entrepreneur...
http: Ayoutu. be/PO7_hClembd voutube com
Like * Comment * Share * 2 days ago

YWebdtes MSBDC-Business Advise
Friends Food Family-Food Blog
Friends Food Family-Fan Page

Tricia White is now connected to Patricia Provencher,
Independent Pharmaceuticals Professional, Claudia Denelle,
Cwenier, That's Tasty! and 1 other person.

FriendsFoodFam

Fublic Profile kit 7 s e i EET et
2 days ago
|5 Share = PDF i Prirt Tricia White is now connected to mary SanAngelo | seniar
assistant state's attorne at state of conn, division of criminal
justice
3 days ago

Civar the nast N+ vears Tricia has heen wirking with small hisinesses in many different Far T T PO SO S TIIY HNY SIS Uy JE



Who’s your MAVEN?

.
L|r|k9d ﬁa Accourt Type: Basic  Triciahite  Add Connections

Home Profle  Contacts Groups  Jobs  Inbox [E0] Companies  Mews  More People ~ aAdvanced

14 OUIETENAING SEMT INYISN0NS | EXPOIT Connecuons _



Groups

.
Linked ﬁa Account Type: Basic - Tricia White ~ Add Connections

Home Profle  Contacts  Groups  Jobs  Inbox EED) Companies  Mews  Mare Groups v a




Register your Business

Linked ﬁa Account Type: Basic

Home  Profile  Contacts  Groups  Jobs  Inbo

* Tricia Yhite  Add Connections

are Companies - a

[El Companies News

Add a Company

Daon't see a profile for your company? Create one now.



Small Companies

.
Linked ﬁa Accourt Type: Basic ~ Tricia\White  Add Connections

Home  Profile  Contacts  Groups  Jobs  Inbox Companies  Mews  More Companies ~ m



Large Corporations

Lll'lked ﬁa Account Type: Basic ~ Tricia White  Add Connections

Home Profle  Contacts  Groups  Jobs  Inbox (M Companies  News  More Companies ~ a
Companies » HubSpot
Overview  Products

HubSpot Linkedin is so much more than a place to post your résumé. Learn how to use this awesome HubSpot has 10.761 fallowers
platform to promote your business.

Free eBook: How to Use Linkedln for Business Share

hubspot com



Blogs, Books and PowerPoint



Recommendations

Needham High School
1981 — 1885

Recommend Chriz's work at Meedham High School

Director
Murphy Business & Financial 1::0||).I:f

"Chris is externely diligent in his efforts on behalf of his clients. | have always found hin to
be creative and of very high integrity. Plus he is a heck of a nice guy and fun to be around.”
October 24, 2007

Top qualities: Perzonable, High Integrity, Creative

(2nd) Steve Rodman
hired Chris as a Business Consultant in 2010

"I met Chris about a year ago. | feel like | have known him for years. | respect his judgment,
he has high integrity, understands the impartance of building relationships and is the
facilitator of my business to business network group. If you need a talented and trustworthy
person to buy or sell your company or complete a business valuation, | would highly
recarnmend Chris to do so." October 76 2077

Carp.

"Chris is a person you want in your corner. He is extremely dedicated to what he does and
brings a level of commitment and passion that is well above the norm. He is a result
atiented leader with high integrity. The greatest testimonial of his character comes directly
from his clients or from relationship he has. | frequently hear praises about his work ethic
and professional character. All around, nice guy as well...who has set the bar for how |
want to run my business. Thanks Chrisl" October 7, 2077

(C1zt) Daniel Morrison, Ownes Partner, Murpty Business & Financial Corp
witked directly with Chris at Murphy Business & Financial Corp.

"What an honor and a privilege it is to wark with Chris Bond. | honestly cannot say enough
good things about him. Given limited space this will have to suffice: Chris is hard-working,
high integrity, with exceptional follow up. He is an ultimate connector and he selflessly
matches people whao could benefit from a mutual relationship. He fosters clear
comrunication and always follows up with clients - providing a higher level of value than

Norm Brust
Management Consultant

Other (500 +)

Peter M.
Startup company/technology lawyer

Ken Barbieri
hanaging Directar, AdAdvisor at TARGU Sinfo

Adrienne Leigh
Owner at Murphy Business & Financial Corp

See al Connections »

How you're connected to Chris

You
(=t
Chris Bond

Hote: Groups shared with the viewer are showen here. Cther groups, if
vizible, are showwn under "Additional Information”.

Chris Recommends {28}

Steve Rodman, Owner, Rodman & Rodman CPAS

Steve Rodman is as serious and talented a...
Bill Napolitano, Fresident'Founder, The Institute For
Business Excelience

Bill Mapalitano is an outstanding business person. ..
Daniel Morrison, Owner Partner, Murphy Business &
Financial Gorp

Dan Marrison is among the best strategic thinkers...



Social Networking

YouTube - 1B views per day!
— Upload and share videos
—B2C and B2B

— Keeps people on your site
longer



Viral!



O Kk-Go and the Muppets



Social Networking

« Google +

— Newest Social Network
— 10M+ users in 30+ days
— Personal Profiles

— B2C -
— Circles, Sparks
— Chat



Google + Stream



Google + Profile



Google + Business



Google + Circles



Social Networking

 Foursquare - 10M+

— Location Based Network
— Personal Profile

— B2C and B2B
— Local advertising ops




Foursquare Home



Foursquare

Francis Malbone House,
Mewpart, RI

The Old House Parts Company
=) Great artiqua parts far any hamel
Spiced Pear

Mewpaort, Rhode Island

. Friends Food Family

I
Great food blog! Francis Malbone House,

Mewpart, RI

Shakespeare's Pizza
Incredible pizzal Try pineapple and Canadian bacon or the veggie.. the BEST!

Mayorships (5)




Foursquare Smartphone




Signs of the social networking times.



Blogs

* As the author: You have the
ability to communicate on-line
through articles and stories. It
gives you the opportunity to
share your knowledge and
provide value to your
audience. Basically...it’s the
diary of your business.

 As the reader: you can
comment and/or share.




Why BLOG?

Relevant Information
Indexes pages

Helps with Inbound Links
Conversion Tool (Widgets)




Blog Systems

@ « Wordpress.com

 TypePad.com
e Blogger



What do I write about?

Share a story or article
Unique topics or passions
Review a product or service
A final question or thought?
Be human, be real




www.cc-chapman.com

>

>




Facebook Fanpage

&
>

A T




CC on LinkedIn

s
L|ﬂk9dﬁa Accourt Type: Basic ~ Tricia White  Add Connections

Home  Profile  Contacts  Groups  Jobs  Inbox Companies  Mews  More People ~ mAdvanced

S
>

cc.chapman@gmail.com primary

|=7+ Share

[

PDF = Prirt = wCard Flag
Tags:

parners, Edittags

Notes:

I've always lived my life riding in front of the wave of new technology and innovation.

I've warked in the online marketing and social media fields my whole career. Highlights have 2
included bringing The Coca-Cola Company into Second Life, helping market the launch of
HEBO's True Blood and planning and executing all social media activities for the full product line
of American Eagle Outfitters

WieweEdit Cortact Info | See al cortacts »

I'm an active public speaker and have addressed crowds around the world an a variety of topics. C.C.’s Connections {500+}
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Google+




@cc_chapman

S
>

>
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E-Newsletters

An e-newsletter is a structured newsletter that is
contained within the body of an e-mail

 Opportunity to opt-in or opt-out
e Gets through spam filters
 Open rate statistics

« Keeps your audience engaged

e Consistency with your brand



The Look of E-Newsletters



What can they do?

« Keep customers engaged
« Share pertinent information

industry info, tips, sales, specials,
coupons, blog articles

 Shorten a larger newsletter




E-Newsletter Companies

www.constantcontact.com
www.campaigner.com
www.icontact.com % campaigner
www.gladhandle.com
www.mailchimp.com

;Contact

Email Marketing Simplifie



E-Mail Widgets
| Sends FOOMA Fammily |

Hore  About  Recipes  Reservations WS Recipes  Picture Trish  Contact

>




www.bluepenguindevelopment.com

watching my local team — The New England Patriots - play every Sunday night.,
UpcoMING EYENTS

How to be a Leading Expert - March

All T know is that it's exciting to watch, the perfect sport for television and, thanks to the wonders of
Tth

TIVO and digital recording, something that doesnt take a lot of time when I sit down each week.

A couple of weeks ago, however, I got a late start. Even fast-forwarding through the commercials, —— e o




www.lakefrontliving.com

* Buyers: Why Use a Lakefront Specialist?

* Dreaming of New Hampshire Lakefront Property?
* Choose a Lifestyle Upgrade!

* It's Boat Show Season in New England

*The Lake Home and Cabin Shows

*lce Strenqth and Safety Tips

*The Lake Guy answers some FAQ's




Other Helpful Sites

www.hubspot.com
www.instagram.com
www.flickr.com
Www.picasa.com
www.pinterest.com
www.delicious.com
www.technorati.com
www.stumbleupon.com
www.digg.com
www.mashable.com
www.hootsuite.com

WWW. blt Iv D I [.Iy Shorten, share, and track your links
www.tinyurl.com




In closing

This can be overwhelming
ldentify what works for you

Bite off what you can chew and grow
organically...give it time

Keep branding consistent
Check spelling

Check regularly

Have fun!



Questions, Comments,
Concerns & Contacts

MA Small Business Development Center Network
200 Pocasset Street, Fall River, MA
308-673-9783

www.msbdc.org/semass




