
Marketing Strategies 
i  S i l M diusing Social Media

Copyright 2012 - Massachusetts Small Business Development Center (MSBDC) Network, Fall River, MA    508-673-9783



GoalsGoals

• Introduction to some of the 
most common social media tools 
available
A better understanding of how these• A better understanding of how these 
tools work.

• Identify which tools are right for you!y g y



What we will cover…



What is Social Media?

Social media has been touted as 
presenting a fresh direction for 
marketing by allowing companies tomarketing by allowing companies to 
engage with consumers, as 
opposed to just talking at them. 

Listen
Create
Build
Measure

Know ~ Like ~ TrustKnow      Like      Trust



Who is using them?Who is using them?
Are you using them?

Vid Y T b S i l M di R l iVideo- YouTube- Social Media Revolution



But, what can they really do?
• Brand Building

Relationships• Relationships
• SEO (Search Engine Optimization)

M k ti• Marketing



Why is it important?

It’s not about 
YOU (anymore)YOU…(anymore)
It’s about your customer!



Who’s using Social Media?

• Friends & Family
• Students & TeachersStudents & Teachers
• Entrepreneurs & 

Solopreneurs
• Executives & CEO’s of 

Major Corporations
President Obama• President Obama



What tools are right for your 
company?company?

• Strategy• Strategy
• Knowledge of platforms

Devotion of Time• Devotion of Time



Do you have permission?
• Company Policy
• Responsibility of Brand• Responsibility of Brand
• Releasing of Corporate Information



Ready, Set, SEARCH
• What is your presence on the web?
• How easily can you be found?

Google.com
Yahoo.com
A kAsk.com
Bing.com

• What information is available?• What information is available?
• What are people saying?
• Do you have a Google Account?Do you have a Google Account?



You need a Google Account!

• Google AlertsGoogle Alerts
• Google Places
• Google AnalyticsGoogle Analytics



G l /www.Google.com/accounts



G l / lwww.Google.com/alerts



G l  AlGoogle Alerts



G l  B i  T lGoogle Business Tools



G l  B i  T lGoogle Business Tools



Are you on Google Places?Are you on Google Places?



Enter Business InfoEnter Business Info



G t I f  t !Great Info, too!



G l  A l tiGoogle Analytics



G l  A l ti  D hb dGoogle Analytics - Dashboard



Marketing Grader comMarketing.Grader.com



Blogs are really importantBlogs are really important



Inbound LinksInbound Links



Social NetworksSocial Networks



Going Mobile!Going Mobile!



G l  Google +



www.GetListed.Orgwww.GetListed.Org



Google, Yelp, Bing, Yahoo, Best of the Web, 
H t FHot Frog



Wh  i  i l ki ?What is social networking?
Why would I use it?y

Communities of people (with similar interests) 
that correspond using e-mails, videos and 
instant messaging.

• Share information
G h f db k• Gather customer feedback

• A necessary piece to the social media puzzle
• Increase search engine optimization



Social Networking
• Facebook- 800M+ Active Users

– Friends, Family, Business 
A iAssociates

– B2C
– Personal Profile 
– Brand your business through 

GFan Page or Group
– Optimize your website



F b k H  PFacebook Home Page



F b k P fil  PFacebook Profile Page



F b k P fil  PFacebook Profile Page



Fan Pages- Registering your Business



F  P L k t  St ti tiFan Pages- Look at your Statistics



F  P L k t  St ti tiFan Pages- Look at your Statistics



G  P Di i  B dGroup Pages- Discussion Board





Social Networking
• Twitter – 350+M +

– Register as individual or g
business

– Real time
– Tweets are 140 

characters
Follow anyone– Follow anyone

– Works well with blogs



Twitter Basic AccountTwitter Basic Account



Tweet  Tweet  Tweet!Tweet, Tweet, Tweet!
Home #Hash Tag

Tweet

Shortened
URLs



Social Networking
• LinkedIn – 100M+

– Your OfficeYour Office
– B2B and B2C
– Resume on Line– Resume on Line
– Brand yourself and your 

businessbusiness



Li k dI  HLinkedIn Home



Li k dIN P filLinkedIN Profile



Branding and OptimizingBranding and Optimizing



Who’s your MAVEN?Who s your MAVEN?



GroupsGroups



Register your BusinessRegister your Business



S ll C iSmall Companies



Large CorporationsLarge Corporations



Bl  B k  d P P i tBlogs, Books and PowerPoint



RecommendationsRecommendations



Social Networking
YouTube – 1B views per day!

– Upload and share videos
– B2C and B2B
– Keeps people on your site p p p y

longer



Vi l!Viral!



OK G  d h  MOK-Go and the Muppets



Social Networking
• Google +

– Newest Social Network
– 10M+ users in 30+ days
– Personal Profiles
– B2C 
– Circles, Sparks

Ch– Chat



Google + Stream



Google + ProfileGoogle + Profile



Google + BusinessGoogle + Business



G l  + Ci lGoogle + Circles



Social Networking
• Foursquare – 10M+

– Location Based Network
– Personal Profile
– B2C and B2B
– Local advertising ops



Foursquare Home



Foursquare Profile



Foursquare Smartphone





Blogs
• As the author: You have the 

ability to communicate on-line 
through articles and stories. It t oug a t c es a d sto es t
gives you the opportunity to 
share your knowledge and 
provide value to yourprovide value to your 
audience. Basically…it’s the 
diary of your business.

• As the reader: you can• As the reader: you can 
comment and/or share.



Why BLOG?

• Relevant Information
• Indexes pages• Indexes pages
• Helps with Inbound Links
• Conversion Tool (Widgets)( g )



Blog Systems

• Wordpress.com
• TypePad.com
• BloggerBlogger



What do I write about?
• Share a story or article
• Unique topics or passions
• Review a product or service
• A final question or thought?q g
• Be human, be real



www.cc-chapman.com



Facebook Fanpage



CC on LinkedIn



G lGoogle+



h@cc_chapman



E-Newsletters

An e-newsletter is a structured newsletter that is 
contained within the body of an e-mail 

• Opportunity to opt-in or opt-out
• Gets through spam filters• Gets through spam filters
• Open rate statistics
• Keeps your audience engagedeeps you aud e ce e gaged
• Consistency with your brand



Th  L k f E N lThe Look of E-Newsletters



What can they do?

• Keep customers engaged
• Share pertinent information

industry info, tips, sales, specials, 
coupons blog articlescoupons, blog articles

• Shorten a larger newsletter



E-Newsletter Companies

• www.constantcontact.com
• www.campaigner.comp g
• www.icontact.com
• www.gladhandle.comg ad a d e co
• www.mailchimp.com



E M il WidE-Mail Widgets



www bluepenguindevelopment comwww.bluepenguindevelopment.com



www.lakefrontliving.com



Other Helpful Sites
www.hubspot.com
www.instagram.com
www.flickr.com
www picasa comwww.picasa.com
www.pinterest.com
www.delicious.com
www.technorati.com

blwww.stumbleupon.com
www.digg.com
www.mashable.com
www.hootsuite.com
www.bit.ly
www.tinyurl.com



In closing
Thi b h l i• This can be overwhelming

• Identify what works for you
• Bite off what you can chew and grow• Bite off what you can chew and grow 

organically…give it time
• Keep branding consistent
• Check spelling
• Check regularly
• Have fun!



Questions, Comments, 
Concerns & ContactsConcerns & Contacts

MA Small Business Development Center Network
200 Pocasset Street  Fall River  MA200 Pocasset Street, Fall River, MA
508-673-9783
www.msbdc.org/semass


