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What is a social media?

Social media has been touted as 
presenting a fresh direction for 
marketing by allowing companies to talk g y g p
with consumers, as opposed to talking 
at them. 

Listen
Create
Build
Measure

Know  | Like | Trust
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Small Business Statistics

75% Have a company page on a social network 
sites like LinkedIN and Facebooksites like LinkedIN and Facebook

69% Post status updates and/or articles of interest 
on Facebook and LinkedIN

7%57% Build networks using LinkedIN
54% Monitor negative and positive feedback on 

social network sites
39% Have a blog on areas of expertise
26% Tweet about area of expertise
16% Use twitter as a customer service channel16% Use twitter as a customer service channel
8% Other



It’s About Participation, Not SellingIt s About Participation, Not Selling



Exposure



Engaging the Local Communityg g g y



Going the Extra Mileg



What are social network sites?
Web-based services that allow individuals toWeb-based services that allow individuals to 

A. Construct a public or semi-public profile within a bounded 
systemsystem

B. Create a list of other users with whom they share a 
connection

C. View their list of connections and those made by others y
within the system. The nature of the relationships between 
connections may vary from site to site.



Social Networking Groups



How do I best utilize these groups?
• Identify the type of group you are looking for

B2B or B2C
• Id tif  th  d t  f j i i• Identify the advantage of joining

Networking, Relationship Building, Contacts
• Identify the disadvantages of joining• Identify the disadvantages of joining

Knowledge, Time, Target Audience



LinkedIn – 100M+LinkedIn 100M

LinkedIn is a free business social networking site thatLinkedIn is a free business social networking site that 
allows users who register to create a professional profile 
visible to others. World’s largest
professional network.

– Your office and resume on-line
– B2B and B2C
– Brand yourself and your business

– 95% of registered businesses use this network to find g
their next employee



Li k dI  G tti  St t dLinkedIn - Getting Started
1. You will need two things g

a. A picture of yourself.
b. A description of your past and b desc p o o you pas a d

present jobs or your resume.

2.  Log into www.linkedin.com



Home PageHome Page



Profile PageProfile Page

Greater Boston or ProvidencePersonal Picture

3 Jobs3 Jobs

Education

Website



Executive SummaryExecutive Summary



Live!Live!



LinkedIn Benefits

• Brand Yourself
• Optimize your Website
• Identify Mavens
• Join Groups
• Register Your Business• Register Your Business
• Use Applications
• Become an ExpertBecome an Expert
• Recommendations



Branding and OptimizingBranding and Optimizing



Who’s your MAVEN?Who s your MAVEN?



Groups



Register your BusinessRegister your Business



S ll B i  (U d  20)Small Business (Under 20)



Corporations (10 000+)Corporations (10,000+)



Bl  B k  d P P i tBlogs, Books and PowerPoint



RecommendationsRecommendations



S  bSo remember…
• Set up your account to maximizeSet up your account to maximize 

optimization.
• Check your account on a regular basis.

Ch k f li d ti ll• Check for speling and grammaticall erors. 
• Know your personal boundaries for inviting 

and accepting contacts.
• Recommend people with whom you have 

had a business relationship.
• Ask for a recommendation from those who• Ask for a recommendation from those who 

know your business skills.



Facebook - 750M+

F b kFacebook is a social networking website, 
a gathering spot, to connect with your
friends and with your friend’s friends.y

– Friends, Family, Business Associates
B2C– B2C

– Personal Profile 
– Brand your business through Fan Page or Group



Facebook BenefitsFacebook Benefits

1. Friends and family can learn more about our 
business

2. Create Fan Pages and Discussion Groups

3. Join Fan Pages and Discussion Groups

4 Create promotions which involve participation4. Create promotions which involve participation

5. Invite people to join your Fan Page

6. Monitor statistics for growth



F b k G tti  St t dFacebook - Getting Started

1 You will need one thing 1. You will need one thing 

A picture of yourself
2   L  i  f b k2.  Log into www.facebook.com



Li !Live!



Facebook – Web PageFacebook Web Page



F b k D fi   BIZFacebook – Define your BIZ



Facebook RegisterFacebook – Register



Facebook Do you have a page?Facebook – Do you have a page?



Facebook – WallFacebook Wall



Facebook – Info PageFacebook Info Page



Facebook – Fan Page – Stats 1Facebook Fan Page Stats 1



Facebook – Fan Page – Stats 2Facebook Fan Page Stats 2



Facebook – Landing PageFacebook Landing Page



Facebook – Fan Page – GroupFacebook – Fan Page – Group



Bonus! Google +Bonus! Google +



Google + ProfileGoogle + Profile



Google + AboutGoogle + About



Google + CirclesGoogle + Circles



Google + BusinessGoogle + Business



S  bSo remember…

• This can be overwhelmingThis can be overwhelming.
• Grow your network…it takes time.
• Check your account on a regularCheck your account on a regular 

basis.
• Keep your brand consistent.
• Participate! Engage in conversation.
• Realize people for who they are!



Have FUN!Have FUN!



Questions, Comments, 
Concerns & Contacts

MA Small Business Development Center Network
200 Pocasset Street  Fall River  MA200 Pocasset Street, Fall River, MA
508-673-9783
www.msbdc.org/semass


